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Umhverfisvandamal

e 1989 - Umhverfisvandamal eru synileg og afmorkud
— Synileg mengun i fljotum

— Sdrt regn skemmir grodur Jlf;y’fri
— Osonlagid i haettu .#lf |

— Kjarnorkustyrjold “‘A

e 2013 — Umhverfisvandamal margpaett og flokin

— Loftslagshlynun w.;/r;
Y . . £oon . ‘» ‘»"‘ Qs
— Dregur ur lifreedilegri fjolbreytni Q‘:AF T
— Ppravirk efni i vorum h w)\
W
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Hvad vill nutimaneytandi?

e Lausn a margvislegum vandamalum
— Umbhverfismalum
— Samfélagsmalum
— Jafnrétti

e Eitthvao sem audveldar valio
— Hratt
— Audveldlega

— A sannfzerandi hatt

Feel good

e Svansvottud fyrirtaeki standa styrkum fotum
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Samfélagsleg abyrgo fyrirtaekja

Fyrirtaeki skynja hlutverk sitt i samfélaginu
— Bera abyrgd a umhverfisahrifum sinnar starfssemi
— Mbéta neyslumynstur
— Styra frambodi
— Hafa ahrif a starfsmenn sina

Neytendur gera krofu um ad fyrirtaeki standi fyrir eitthvad
— Taki abyrgd a ahrifum sinnar starfssemi
— Sioferdi i vidoskiptum
— Vinni eftir gildum og sjai storu myndina

Frumkvaedi fyrirtaeekja eda

brystingur fra neytendum
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Frumkvaedi fyrirtaekja

SHOP CLOTHING & GEAR ~ INSIDE PATAGONIA

Environmentalism / Commen Threads Partnership

) . oH Ty
Becoming a Responsible ,p* **.f

o
L_Ar/\.\f-
At

a q
frmens

Company

Common Threads
Partnership
Reduce \
Repair
Reuse
Recycle
Reimagine

The Footprint
Chronicles: Qur Supply
Chain

Corporate Responsibility

Environmental Grants
and Support

Current Campaign: The
Responsible Economy

Campaign Archives

patagonia.com

Join us.

In The Common Threads Partnership
Together we can reduce our
environmental footprint.

We have just one planet to call home.
Check out our ambassadors enjoying
some of its beautiful places and
reimagine a world where we take only

what nature can replace.

Sign In | Sign Up

Blog

Read true stories of people
and their Patagonia® gear.



Frumkvaedi fyrirtaekja
alcoa.com/iceland

a ALCDA > alcoa.com
ettir Umhverfid | Folkid

Alcoa a Istandi

» hafdu samband --leit--

Alcoa 4 islandi i

Sjalfbodavinna starfsmanna

Sjalfbodavinna starfsmanna

Leggjum hénd a ploég

Starfsmenn Alcoa eru hvattir til pess ad taka patt i
sjalfbodalidastarfi vid samfélagsverkefni af ymsu tagi. Alcoa hefur
sett 3 laggirnar prju alpjésleg verkefni sem hafa pann tilgang a3
lidsinna frjdlsum félagasamtékum og pjdnustustofnunum.
Starfsmenn Alcoa um allan heim taka patt i pessum verkefnum.

I oktéber ar hvert stendur Alcoa fyrir alpjédlegu ataki pbar sem
starfsmenn eru hvattir til ad leggja frjalsum félagasamtékum og
opinberum pjdénustustofnunum i nagrannabyaggdum fyrirtaekisins li3.
Starfsmennirnir vinna pa i mismunandi stérum hdépum aa
akvednum verkefnum sem hafa ad markmidi ad basta lifsgaeai
beirra sem bua a starfssvaedum Alcoa fyrirtaekjanna.

Alcoa Fjardaal tok patt i pessu verkefni i fyrsta sinn haustid 2006,
en pa settu sjalfbodalidar upp girdingu vid leikskdla a Eskifirai,
hreinsudu strandlengjuna nasst alverinu og lagfzerdu adstodu
Hestamannafélagsins Freyju a Eskifirdi. Haustid 2007 merktu
starfsmenn Fjardaals géngu- og hjdlreidastiga, maludu gangbrautir
og fegrudu 3 ymsan annan hatt umhverfid i Reyaarfirdi, 3 Eskifirdi
og a Egilsstédum. Eins |16g3u peir hénd 3 pldg vid endurbastur 3
hisnaedi gedraektarstédvarinnar Kompunnnar 3 Egilsstédum.

Frétt: Verkefnin 2009

A undanférnum 3-4 arum hafa starfsmenn Fjardaals
vida lagt hénd a plég. Arid 2009 voru unnin sjo
verkefni.

- skoda frétt

Frétt: Verkefnin 2008

Fjolmaérg verkefni voru unnin 3rid 2008 med
metpatttéku starfsmanna.

> skoda frétt

Frétt: Verkefnin 2007

Arid 2007 tok 3lverid 3 Reydarfirai til starfa og pratt
fyrir alagid sem paad ollli starfsmonnum, dré ekki dr
patttoku peirra.

> skods

a'Frarn u



| krafti fjoldans

Litil pufa veltir oft pungu hlassi

Ef allir gera eitthvad pa...

Hver og einn getur breytt miklu

En hvad ef pad eru ekki allir memm?



| krafti fjoldans

buycott.com

HOME CAMPAIGNS APPS ABOUT SIGN UP

Have you ever wondered whether the
money you spend ends up funding

= ss7AM = causes you oppose”?
€ buycolt ==

N utrltlon @ A buycott is the opposite of a boycott. Buycott helps you to organize your
Serving size 10z Cortains GMOs, everyday consumer spending so that it reflects your principles.
Amount Per Serving e~

Calories 150 Calories from Fat
Total Fat 124 28%

Example: During the SOPA/PIPA debate in 2012, a number of companies
pushed to pass legislation that reduced online freedom of expression, while
- other companies fought hard to oppose the legislation. With Buycott, a
Saturated Fat 1g 4% . . - -
o rrrT campaign can be quickly created around a cause, with the goal of targeting
Demand GMO Labeling companies with a boycott unless they change their position, or buycotting a

i 1 company to show your support.
[“+meners IR S ONED CANEAISN pany to show your supp

When you use Buycott to scan a product, it will look up the product, determine
what brand it belongs to, and figure out what company owns that brand (and
who owns that company, ad infinitum). It will then cross-check the product

A Time magazine poll in January 1999 owners against the companies and brands included in the campaigns you've
reported that 81% of those surveyed joined, in order to tell you if the scanned product conflicts with one of your
supported the mandatory labeling of campaign commitments.

genetically medified foods. [1] A more
recent ABC News poll in June 2011
showed that 93% of Americans favor

We deserve to know what's in our food.

Available on the GETIT ON
D App Store ?’ Google play

. __THE
news wpfcon Forbes $



| krafti fijdldans
carrotmob.org

% CarrOtmOb Campaigns Login or

We are now focusing on The Spring. The Spring gives people the power to fund local community projects just by
pooling together a small portion of our everyday spending. Learn more.

About Carrotmob

@ Organizers make an e Carrotmobbers spend @ The business makes an

agreement with a business money at the business improvement

Community Environmental Council Energy efficient lighting was installed to
agreed to mob Coffee Cat cafe The cafe was mobbed by over 400 reduce the cafe's carbon footprint

people

In a boycott, everyone loses.
In a Carrotmob, everyone wins.



| krafti fijdldans

thefairpages.com

—— =y —a -

[

| Fair search

Which products & brands do you think creates a

FAIJIR & sustainable world?

Rate now!

Find and rate companies making a Fair difference

yY¥VY

11 P

| Company, Crganization, Brand, Product or Service |

Top rated by the users...

Vote for your FAIR favorites — Rate them nowl

‘ EcoEG{c{é;i:

green ilving made saiy

L ivlvlvivy
Lifestyle shops

EcoEgo - Green Living
Made Easy

(vl iviviv])
Maggie's Organics
Clothes (organic)

Clothing vou can feel
good about wearing.

natracare

healthier by nature

V0000

Feminine hygiens
Organic and natural
feminine hygiene
products for a healthier
choice

More featured

AMNESTY

INTERNATIONAL
V0000

NGO's

Forgot password 7

‘Create User Profile

Remember me
‘Create Company Profile

You have the power to change
the world - click by click!

The Fair Pages is an index where you can
submit, rafe and rank the companies,
products & brands you think make a FAIR
difference for people, animals and the
environment. What kind of environmental,
ethical or social 1ssues do you find most

impaortant for companies fo engage in?

» More about The Fair Pages

JOIN OUR FAIR INDEX

Sveg
S ki FRe

)

J& &

Sign-up company



Fraedslufyrirtaeki sem hvetja til
breyttra lifshatta

Fraedsla mikilvaeg — en naer bara akvedid langt
— Vani

— Hentugleiki

— Ppaegindi

— Kostnadur

— Adbunadur.....

Nyir lifsheettir
— Hvetja til breyttrar hegdunar
— Samfélagsleg velmegun




Nyir lifshaettir

recyclebank.com

Re cvcle @ SIGN IN

For Yourself and The Planet

%"}f
L P

Home Recycling Discover how you can
save water near and far

brought to you by brought to you by

Recyclebank Recyclebank

- w

Discover the individual Manage Your Waste Line
impact of food waste
Not a member? - brought to you by brought to you by
Get Sta rted } HelloFresh Kids Konserve® /

THE LIMITED

New Options for Old o Disoomerst:)mey‘mdwns(ee
Clothing solutions

brought to you by brought to you by
The Limited Recyclebank



Nyir lifshaettir

plana.marksandspencer.com

= DOING THE
= RIGHT THING © Online

om has
n Pledge #7T

The Plan A way
to make a difference

© Sign up and start pledging

What you can do

Home What you can do Climate change

© Budget Busters Climate change pledges

+ Clhimate change

o w Wife'll aim to make all our UK. & Irish operations

carbon neutral by 2012. We'll maximise our use
of renewable energy and only use offsetting as a
last resort. And, we'll be helping our customers
and suppliers to cut their carbon emissions too.

© Matural Resource
@& Fair partner
© Health

Page1 2 3

Switch to energy-saving light bulbs
Difficulty:

@ View pledge
© Take pledge

Green your workplace

Difficulty:

@ View pledge

© Take pledge
o

Turn it off
Difficuliy:

© View pledge
© Take pledge



Nyir lifshaettir

natturan.is

;E -DE%%E‘-

endurvinnsia

Natturan.is

B) Frettic [ Graenar siour B Gren kot [B) Endurvinnsiukortio [FY Husio B Nattaran.is

Grasa-Gudda sinnir villigrédrinum tg’ | |Leita

0Eg

[ Dagatal Natturumarkadur E
Karfa tom

u Grasagudda Hvemnig versla ég 4 Mattirumarkasi? QQ

[0 samtélagio

B3 Umhverfio

[ Eldnisgaréurinn
ElLandio

B3 Neering

B Heilsan

(&) Te=kni

¥ Freedsla

Vorur Deildir Karfa Voruleit Vidmié Skilmalar

Grasa-Gudda safnar og midlar upplysingum um alit sem vidkemur villlum jurium og Litlu alfaspilin
nytingu peirra | nutia og patis.

| Gamalt og nytt | Grasaskjodan | Grodur og nytjar | | pottinum | Jurtir | Villirektun |

Villt uppskera |




Fyrirtaeki sem audvelda okkur breytta lifshaetti

Upplysingataekni | = 1
Nysképun |
Graenar lausnir
Nyjir markadir
Nyta upplysingataekni

<
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Upplysingataeki og nyskopun

innocentive.com

INNOCENTIVE®

My IC Products/Services For Solvers Challenge Center Resources About Us

0 What Are You Looking To Do? @ Research & Explore Best Practices o Become an InnoCentive Solver
« Engage the world with Premium Challenges + Browse our innovation research library +  Why should you become a Solver?
+ Collaborate better with InnoCentive@Work «  White paper: Turbocharge Stage-Gate + View all of our open Challenges
+ Customize a high-profile Challenge + Thought-leadership: Gartner analyst report + Register for free and start solving!
Program

Latest

Featured Whitepaper

All Inthe News Events PR

News Pundits Weigh In On The
Next Big Thing

News Predicting the Future in Big
Phama

Internal Collaboration:
Get 10X Innovation ROI =

News The Crowd May Have
Answers, but Agencies Must
Define the Problem

Selected InnoCentive Customers & Partners

View Pavilion »

Learn about InnoCentive’s Partner Program »




Upplysingataeki og nyskopun

luciddesigngroup.com

PRODUCTS CUSTOMERS COMPANY DEMO / QUOTE




Upplysingataki og nyskopun

netimpact.org

NET IMPACT &

The energy was electrifying as our
community shared, learned, and got
inspired to make change.

Net Impact is a community of more than 40,000 student and professional leaders creating positive social and environmental
change in the workplace and the world.



Fyrirtaeki geta haft ahrif

e Ahrif fyrirtaekja meiri heldur en bara af starfssemi peirra
e parf ad hugsa hlutina i vidara samhengi
e Fra hverjum er verid ad kaupa vorur og hvernig pzer framleiddar
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